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DISCLAIMER

=

This presentation has been prepared solely for information purposes, as a supplement to information rendered public elsewhere by GL events, to which readers are invited to refer. This
presentation is not intended to be and shall not be construed as a solicitation or offer to buy or sell securities or financial instruments. Furthermore, this presentation does not take into
account the specific financial situation, objectives and needs of any individual investor which constitute essential criteria for any investment decision, and as such under no circumstances
shall it be construed as providing investment advice. In consequence, this presentation must not be considered by investors as a substitute for exercising their own judgement.

This presentation may contain forward-looking information that does not constitute estimates or earnings forecasts. This information, that conveys expectations and objectives based on
the GL events' current assessments and estimates, remains subject to numerous factors and uncertainties that could cause figures to materially differ from those presented herein for
forward-looking purposes. As such, no guarantees can be given that the forward-looking information provided in this document will be realized. The risks and uncertainties that could affect
the occurrence of this forward-looking data include those items described in the documents filed by GL events with the Autorité des Marchés Financiers (AMF), the French financial market
regulator, and available under the heading "Reports and Publications" at the company's website (www.gl-events.com). These include in particular the risk factors described in the Chapter
"Risk Factors" of the 2015 Registration Document (Document de Référence), with the French original thereof filed with the AMF on 8 April 2016 (No. D16-0311). GL events disclaims any
intent or obligation to publish modifications or updates of the forward-looking information that may be included in this document, even if modifications should be made to certain
assumptions on which this forward-looking information has been based.

The information contained in this presentation as it relates to parties other than GL events or derived from external sources, has not been independently verified and no representation or
warranty expressed or implied is made as to, and no reliance should be placed on the fairness, accuracy, completeness or correctness of the information or opinions contained herein. GL
events or its executive officers may not be held liable for any damages or losses resulting from the use of this presentation or its contents.
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GL EVENTS, FORWARD GROWTH MOMENTUM

An integrated event industry player\
* 3 complementary business divisions

GL EVENTS GL EVENTS
LIVE EXHIBITIONS
Strong name +300
recognition proprietary
in the market trade shows

\_

GL EVENTS
VENUES
A worldwide
network of
40 venues

A global player, a strong local base \
* International coverage:
replication of the business model in
international markets

* Solid position in France in all three

\

Stakeholder engagement
*  Three powerful approaches

Think ThWTE

Think,.,
Loca =

peop

Gree"

*  Approach recognized in the Gaia-

event industry segments

Growth trajectory

R e L L.

Revenue EBITDA marg n

A strong brand \

* Akey participant in calls for tenders
for major events

* Recognized know-how in France
and international markets

*  Presence in mature and emerging
markets

\ Index ranking

Our ambition \
Pursuing profitable growth through:
* The selection of high quality
assets
* |nnovation
* International development
*  Financial controls

\_
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GL EVENTS TODAY

Key figures for H1 2017

® €496.1m in revenue (46% from international markets)
= 3,934 employees (33 % outside of France)

An integrated offering covering the three major event industry segments

GL EVENTS
VENUES

Venue management
(exhibition centres, convention
centres, multi-purpose facilities)

GL EVENTS GL EVENTS
LIVE EXHIBITIONS

Event engineering and services Organisation of B2B and B2C
exhibitions

H1 2017 revenue:
€229.5m H1 2017 revenue:
H1 2017 operating €101m
margin 4.2% H1 2017 operating
Employees: 2,508 margin 15.7%
Employees: 399

H1 2017 revenue:
€165.6m
H1 2017 operating
margin 15.2%
Employees: 899

NN BRINGING PEOPLE TOGETHER / 4



GL EVENTS LIVE - BUSINESS FUNDAMENTALS

= GL events Live, solutions and services to Missions:
support every type of event * Design/ Consulting / Creation / Coordination
* Overlay services / Logistics

Customer profiles:

* International / Organising Committees

* Key Accounts

* Major sports, cultural, institutional and corporate
events

PCOs/PEOs

Key assets:

* Expertise and Creativity

* Event equipment

* Responsiveness / Financial strength

Chester Festival UK

® GL events track record and brand equity for on-
BRINGING PEOPLE TOGETHER/ 5 time/on_budget delivery



GL EVENTS EXHIBITIONS - BUSINESS FUNDAMENTALS

= GL events Exhibitions,
an international organiser of trade shows and
consumer fairs

Missions:
e Designing and producing B2B and B2C events

Markets:

* Marketing and commercial departments
addressing communities of professionals and
the general public.

Key assets:
* Creativity

~

f R ‘~~a@ pfe Q'; « Marketing data

&‘“’ - * More than 300 proprietary trade shows and

T, Sz I

’aI:;n’ﬁ’e La MuLuallte fairs

e Strong brands

* Ability to replicate trade shows and consumer
fairs at a global level

BRINGING PEOPLE TOGETHER / 6



GL EVENTS VENUES - BUSINESS FUNDAMENTALS

Missions: Managing and marketing
= GL events Venues, a networked world « Convention centres, reception venues
e Exhibition centres
e Multi-purpose facilities and concert halls,
stadiums and indoor facilities for sports and
other events

- 4 Customers:

:’;"“}"l,-',"#” pin B SULREREERESN - Regional-local governments / Institutions
S : ' * B © Organising trade shows and consumer fairs,

conventions and events

Key assets:

* Aninternational network of 40 venues across
the globe

* Relationships with regional authorities

e Recent cutting-edge equipment

6\‘?’(\ BRINGING PEOPLE TOGETHER / 7
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H1 2017 HIGHLIGHTS

Continuing \

improvements in debt

+1.2% growth in sales \ Improving profitability\

generated €30m in additional
revenue in H1 2017

\_

BRINGING PEOPLE TOGETHER / 9

attributable to parent (+23%)
in relation to H1 2016.

\_

ratios
Restated to eliminate the Growth in EBITDA (+18%),
effects of jumbo events and Current  operating  income Improvement in net debt ratios
biennial factors, the Group (+24%) and Net income P

in relation to 30 June 2016.
Gearing: 95 % vs. 105 %.
Leverage: H1 2.97 vs. 3.26

\_




H1 2017 HIGHLIGHTS

® Flagship events
= SIRHA: a record performance with 132,000 sgm of occupied space, 3,000 exhibitors and
brands, 208,000 visitors (+10%), 25,469 chefs (+29%) and 21 contests
= Launch of the new Nissan Micra in Croatia
= Industrie Lyon

= But also new events...
® Venues: Ramping up of Sao Paulo Expo

= Live: America's Cup in Bermuda, Confederation Cup in Russia
= Exhibitions: Gaming Istanbul, Geek and Game Rio Festival

= As well as recurring events:
= The Cannes Festival, the Saut Hermes show jumping competition, the International Paris Air
Show, Premiere Vision, CFIA, the Lyon International Fair, Expobiogaz...

BRINGING PEOPLE TOGETHER / 10



AN EXPANDED GROUP SCOPE:

TARPULINT

I (1] GLNALRA UE PRITECDION

A company specialised
in the supply and
medium term leasing of
modular structures in
Chile

Adding recognized
expertise in South Americain
modular structures and
bolstering the development
strategy in this subcontinent

%‘é\ BRINGING PEOPLE TOGETHER / 11

TARGETED ACQUISITIONS

AGENCE CCC

An agency specialised in the
organisation of medical
conventions and training

Increasing its position in
the medical convention
segment in France
Added value from its
database management
expertise

migdest TOL

W FERTALE FUIERE AgESIE

The leading French
industrial subcontracting
event

Specialised in sheet metal
and welding technologies

Creating with Industrie and
Smart Industries THE leading
global French trade show for

industry
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H1 1017 FINANCIAL KPlIs

CA, EBITDA margin and current
operating margin

500

400

300

200

100

0

H12015 H12016 H12017
= Revenue s EBITDA margin s Cjrrent operating margin
EBITDA ROCE
80 7.0%
70 6.8%
60 6.6%
6.4%
50
6.2%
40 6.0%
30 5.8%
20 5.6%
10 5.4%
0 5.2%
H1 2015 H1 2016 H1 2017 H12015 H12016 H12017
OV
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H1 1017 REVENUE BY BUSINESS DIVISION

H1 revenue (€m) 2017 2016 2015 Change 17/16 Change 17/15
Live 229.5 258.3 221.6 -11.1% 3.6%
Exhibitions 101 78.5 100.1 28.7% 0.9%
Venues 165.6 153.1 145.2 8.2% 14.0%
Consolidated total 496.1 489.9 466.9 1.2% 6.3%o,

= Live: development of services for recurring events, growth in the corporate segment in a
half year period without jumbo events (-€70m).

= Exhibitions: Continuing growth of major events (SIRHA, Industrie Lyon, CFIA Rennes) and
the launch of events for gamers (Gaming Istanbul et Game Rio).

= Venues: Sao Paulo Expo's accelerating business momentum and growth of large-scale
venues

¢
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H1 2017 REVENUE BY REGION
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CURRENT OPERATING INCOME

= Strong growth for EBITDA: +17.7 %
= Current operating margin of 10.2 %, up 1.9 points

Purchases & external
charges
Change Change ] ) ] ;
€m 2017 2016 2015 17/16 17/15 - Internationalization of business
Revenue 496.1 489.9 466.9 1.2% 6.2% | IN€S
- Effective control over external
Purchases & external chargess -288.7 -305.8 -288.9 -5.6% 0.0%
expenses
Staff costs -121.8 -111.5 -110.2 9.2% 10.5% - Absence of Jumbo events
Taxes and similar payments (other than on income) -8.0 -8.4 -11.1 -5.2% -27.6%
Other current income and expenses 0.3 1.9 2.2 Staff costs:
EBITDA 77.8 66.1 59.0 18% 32% _ Excluding changes in scope
EBITDA margin 15.7% 13.5% 12.6% 2.2 3.1 (LOU, CCC, Tarpulin), limited
Amortisation, depreciation and provisions -27.3 -25.4 -21.1 7.6% 29.5% increase of 1.2%
Current operating income 50.7 40.9 38.0 24.0% 33% - Integration of new business line
Current operating margin 10.2% 8.3% 8.1% 1.9 2.1 specializations (€1m)
Depr./Amort.:
- SP Expo's impact over entire
H1

- Changes in structure

%‘é\\ BRINGING PEOPLE TOGETHER / 16



CURRENT OPERATING MARGIN BY BUSINESS DIVISION

Live Exhibitions Venues
20.0 17.9 10.0% 200 16 0% 15.7% 20.0% 30.0 15.9% 20.0%
25.0
15.0 8.0% 15.0 10.1% 15.0% 9.8% 15.0%
6.0% 200 g 49 '
10.0 499, 10.0 10.0% 15.0 10.0%
2% 4.0% =
5.0 5.0% 10.0
20 2.0% . <0 5.0%
)
0.0 - | 4 0.0% 0.0 0.0% 0.0 0.0%
H12015 H12016 H12017 H12015 H12016 H12017 H12015 H12016 H12017
=== Current operating income === Current operating income == Current operating income
e CUrrent operating margin == Current operating margin e CUITENT Operating margin

= Live: first half without major jumbo events, margin up vs. 2015

= Exhibitions: management of the event portfolio and biennial effect

= VVenues: Sao Paulo Expo's development and a significant contribution from additional
business volume

¢
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H1 2017 CONSOLIDATED RESULTS

Change Change
17/16 17/15

€m 2017 2016 2015

Current operating income 50.7 40.9 38.0 24.0% 33% R
Other income and expenses -3.6 -3.1 0.3 B_orrowmg COStS. .
) Linked to change in debt in H1
Operating profit 47.1 37.8 38.4 25% 23% 2017.
Net interest expense -8.5 -8.2 -6.0
Other financial income and expenses 1.0 0.1 -0.4
Net financial income (expense) -7.5 -8.1 -6.4 8% 17%
Income before tax 39.6 29.7 32.0 34%  24% Income tax: 34% rate coherent
Income tax 136 9.7 _10.8 with location of profits
Net income of consolidated companies 26.1 19.9 21.2 31% 23%
Income (loss) from equity-accounted investees -0.3 -0.9 -0.5
Net income 25.8 19.0 20.7 36% 24% ]
Attributable to non-controlling interests 4.8 1.9 4.1 NCI: ImpaCt of SIRHA
Net income attributable to parent 20.9 17.1 16.7 23% 26%,

%‘é\\ BRINGING PEOPLE TOGETHER / 18



CASH & CAPEX IN H1 2017

= Decrease in Net Source of Funds (negative WCR) in H1 2017
= A strategy of limited capital expenditures in line with expectations

WCR change H
S Cash Flow 9.4 FOREX 166.1

CAPEX

Borrowings
& other financial flows

Cash & cash equivalents

Dec. 2016 Cash & cash equivalents
K2 BRINGING PEOPLE TOGETHER / 19 CONSOLIDATED CASH FLOWS (€m) June 2017



BALANCE SHEET AT 30/06/2017

31/12/16
(€m)

Intangible
assets
524.6

Of which
goodwill:
465.3 Net financial
debt

391.7

Prov. 30.8

BRINGING PEOPLE TOGETHER / 20

Intangible
assets
521.8

Of which
goodwill:
466.5

30/06/2017
(€m)

Shareholders’

Net financial
debt

414.5

Provisions

Net sources of funds

Net Source of Funds




A DEBT ASSOCIATED WITH LONG-TERM AND SECURE ASSETS

» A debt backed by long-term assets secured by commitments and concessions
with terms of several decades

» 55% of debt linked to long-term assets Change in debt ratios
€m ! ’%,26 02 1 95,0
Reported net debt (gearing 94.7%) 414 = N
83,6 100,4
Work on Palais Brongniart (30 years) 104,6 \\307\
Work on Metz renovation (30 years) 230 297
Rio Centro (50 years)

Grand Ho6tel Mercure Rio (50 years)

juin-15 déc.-15 juin-16 déc.-16 juin-17
Sao Paulo Expo (30 years)

. . . I Gearing Leverage
Net debt excluding concessions (gearing 42.3%) 184
mem | 204 | 2015 | 2016 | 2017
GL events Group CAPEX 80.7 100.3 135.9 33.1
of which GL events Venues 524 83.7 95 3 14.8

¢
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STRATEGIC PRIORITIES

~

Continuing to build an
international market leader

\_

~

Reinforcing financial controls
to free up capacity
for action

\_

Creating
high quality
long-term assets

\_

Qe\"?’(\\ BRINGING PEOPLE TOGETHER / 23

\_

An innovation-centric
culture within the event
universe

~




CONTINUING TO BUILD AN INTERNATIONAL MARKET LEADER

= Our objectives:

= A strong business development organisation to fuel organic growth

= Dynamic and selective M&A and strategic partnerships to take advantage of opportunities
within a global market in consolidation
= Achieving a position of international excellence for each of the Group's three businesses

= A strong GL events brand with international name recognition in the event industry
universe

OV

o\

= Our achievements:

= Targeted acquisitions of Tarpulin, CCC, Midest and Tolexpo

= Opening of commercial agencies in London, Miami and New York
= Joint venture agreement in Guangzhou

¢
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CREATING QUALITY LONG-TERM ASSETS

= Our objectives:
= Premium event venues in growing metropolitan areas
= Leading trade show brands, with potential for international deployment and targeted communities
= A targeted rental portfolio offering access to top-tier contracts based on the volume and quality of its
assets

= Our achievements: -
= Strong brands for the development of spin-off events & - %'f)jfaﬂ,’
= Development of a major gathering for French industry
= Optimisation of event venues

EUROPAIN :

INTERSUC =

¢
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GL EVENTS EXHIBITIONS: CREATION OF A OVERARCHING




THE CREATION OF AN OVERARCHING INDUSTRY EVENT

Creating

value

THE AMBITION:

INDUsTrie
. : Combinin 'SMART= | Mi LG
"Become the largest professional gathering ¢ 9 WAz midest international
in France devoted to industry of today and OFCEs TOL  start-Ups reach

tomorrow'

Supporting
Industry 4.0

O
el BRINGING PEOPLE TOGETHER / 27



THE CREATION OF AN OVERARCHING INDUSTRY EVENT

SCHEMATIZATION OF

{ SMART
INDUSTRIES

& \

Digital solutions for
factory design,
management and
maintenance

\

/

OV
e! BRINGING PEOPLE TOGETHER / 28

THE EVENT:

Sheet metal and
welding
technologies

\

/

Midest

Industrial
subcontractors

\

~

Start-Ups
Demonstrators

\

~

Showcase of French
industry and
innovation

/




THE CREATION OF AN OVERARCHING INDUSTRY EVENT

Paris Nord Villepinte
“ : : INDUSTriIe
SMART industries _ _
SMART=: midest
Q Reed Exhibitions o
Acquisition of TOLEXPO TOL Start-Ups
MIDEST Acquisition of MIDEST \_ J

Jun. & Sep.

Dec. 2016 Apr. 2017 Jul. 2017 Oct. 2017 Mar. 2018

“ Launch/ Communications
Campaign " A Large Industrial
Industrie Lyon Gathering"

O¥
il  BRINGING PEOPLE TOGETHER / 29



INDUSTrie
sMART:| midest

TOL Start-Ups
- /

Business fields
All industry technologies

Frequency
Even years. Paris (Villepinte)
Odd years: Lyon (Eurexpo)

1st edition
Paris - 27 -30 March 2018 (4 days)
Gross area-100,000 sgm (5 halls)

Number of exhibitors

Approximately 2,700 (of which international 30%)

Number of visitors
Approx. 50,000 (of which international: 10%-15%)




OPTIMISING EVENT VENUES

= Local and regional authorities are today looking for partnerships to
manage/restructure their cultural and sports venues as platforms to drive

economic development.

= GL events has acquired unique expertise in transforming,
developing and optimizing event venues under its management and within

short lead times.

= The Group invests in programmes for renovation and transformation.

%‘é\\ BRINGING PEOPLE TOGETHER / 31



RIOCENTRO / BRAZIL

BRINGING PEOPLE TOGETHER / 32

Complete renovation of the
venue in 2006.

Creation of a new Exhibition
Hall, restaurant facilities,
8,000 sgm of offices.
Construction of a hotel.
Investments of €100m since
the concession agreement
was signed



PALAIS BRONGNIART / PARIS

Under a long lease

with the City of Paris,
renovation and optimisation
for events.

Investments of €13.5m
Creation of a restaurant.

Ge\‘e(\\ BRINGING PEOPLE TOGETHER / 33




MAISON DE LA MUTUALITE / PARIS

= Under alonglease
with the La Mutualite,
renovation and optimization
for events.

= Creation of offices
for GL events' Paris
headquarters.

g * Creation of a restaurant.

= Total area: 11,000 sgm

%‘é\\ BRINGING PEOPLE TOGETHER / 34




EUREXPO / LYON

= Assistance in expanding the
venue for two new Exhibition
Halls.

=  Construction and renovation
of pavement areas and
parking facilities.

=  Construction of a new Hall in
2018/20109.

M2 BRINGING PEOPLE TOGETHER / 35




SAO PAULO EXPO / BRAZIL

=  Construction of a
4,000 space parking facility

=  Construction of an exhibition
hall, convention centre of
80,000 sgm

=  Refurbishment of the entire
site.

=  £100m investment
in 2015/2016/2017.

BRINGING PEOPLE TOGETHER / 36



MATMUT STADIUM / LYON GERLAND

Modification

of the main grandstands.
Optimisation

of seating capacity.
Construction

_ of new boxes.
S Construction of a village

SR o)
‘) fory - SV E —

‘ R SO _?1 '._;'j,*l,:._:_:-y--‘ .4 e i ‘ | for the eventS.

2 N eSS Showroom for all
= P VRS Group know-how
and the creation of a new
event offering in Lyon.

Completion in 4 months.

c"e\‘?’(\K BRINGING PEOPLE TOGETHER / 37




AN INNOVATION-CENTRIC CULTURE WITHIN THE EVENT

UNIVERSE

® Our objectives:

® Expanding design, engineering and logistics expertise to support the needs
of advertisers and major event organisers

= Digital transformation and leveraging event data

= Developing new event concepts

= Our achievements:
= Development of CCC's know-how in database management
= Integration of business lines
= Creation of a GL events Sports division

= Creation of events around video games

BRINGING PEOPLE TOGETHER / 38



CREATION OF A GL EVENTS SPORT DIVISION

Grouping activities for equestrian
events (Equita, organization of
competitions for the federations)
and rugby and develop new
opportunities under the GL events
sports banner

%‘é\\ BRINGING PEOPLE TOGETHER / 39



REINFORCING FINANCIAL CONTROLS TO FREE UP CAPACITY FOR

ACTION

=Qur objectives:
= Group target for ROCE above 8%
= Improvement in net debt ratios
= Asset portfolio turnover
= Optimisation of economic and business synergies between the 3 divisions
= Ongoing efforts to optimise Net Source of Funds

= Our achievements:
= Reduction in the budget for net operating investments in 2017, expenditures of €19m at 30 June
2017

= Further improvement in ROCE

BRINGING PEOPLE TOGETHER / 40



2017, ANOTHER YEAR OF PROFITABLE GROWTH

New revenue growth
Improving operating profitability and ROCE

BRINGING PEOPLE TOGETHER / 41



AND AFTER?

Jumbo events in the pipeline

= Oceania: Commonwealth Games 2018

GL events joins forces with ExpoNet to supply
temporary grandstand seating

for the Gold Coast 2018 Commonwealth Games

= 60,000 temporary seats will be installed across
thirteen Olympic Games venue

= A major contract of more than €10m
= Russia: World Cup — FIFA 2018

= France: Ryder Cup 2018
= Japan: Rugby World Cup - WRC 2019
= Japan: Tokyo 2020 Olympic Games

BRINGING PEOPLE TOGETHER / 42



AND AFTER?

GL events' presence in China strengthened
= Joint venture with Yuexiu Group to develop an event venue network

= A structure developed through a joint venture based on operating assets built and financed by
the partner, hence requiring limited CAPEX.

= Management of the future 50,000 sgm Guangzhou Yuexiu International Congress Centre
targeted for opening in 2020.

= Organisation and sponsoring agreement for the Bocuse d'Or Asia-Pacific in Guangzhou, first step
in ramping up its role as a content provider

= Study of M&A opportunities in progress [lll
i

et 5
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KEY STOCK MARKET DATA

" Publicly traded since 1998, Euronext Paris -
Compartment B (Mid Caps)

NUMBER OF SHARES 23.402.711
(At 30/06/2017)
B PohgonsSA ISIN code: FR0O000066672
B Sofina SYMBOL: GLO

Public Main index: CAC All shares
MARKET: Segment B (Mid Caps)
(EURONEXT PARIS)

Eligibility for French Personal Equity Savings Plans
(PEA/PEA-PME): YES

NEXT FINANCIAL EVENT:
17 October 2017: 39 QUARTER SALES (AFTER THE CLOSE
OF TRADING)

Qe\"?’(\\ BRINGING PEOPLE TOGETHER / 45
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BOCUSE D’OR/ LYON




EDUCATION FAIR/ SAO PAULO
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CHESTER FESTIVAL / UK




DENIM / PARIS EVENT CENTER




EXPO NIKOS ALIAGAS / PALAIS BRONGNIART

[
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INTERNATIONAL FILM FESTIVAL / CANNES
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MONTE CARLO INTERNATIONAL CIRCUS FESTIVAL /
MONACO




TECHNOLOGY FAIR/ SAO PAULO




FOIRE DE PICARDIE / AMIENS

Expasiion fe Piardie

03|11 JUIN ~ : ; 2 :
MEGACITE AMIENS \ — b crioa g ok ] S
(N1 LI - -

03! 11 JUIN

MEGACITE AMIENS
B () ) W M




INTERNATIONAL PLASTICS INDUSTRY FORUM / LYON




GEEK & GAME / RIOCENTRO




GEEK DAYS / LILLE




GENESYS CONVENTION / BRUSSELS

PROMOTIE
RESILIENEE
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MONDIAL DE LA BIERE / LA MUTUALITE
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HNA OPEN DE FRANCE / SAINT-QUENTIN




PREMIERE VISION / PARIS




REATECH / SAO PAULO




ROAD 2 TUNNEL / ANKARA




SALAO MODA / SAO PAULO




SALAO MODA / SAO PAULO




PARIS AIR SHOW / LE BOURGET
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SIRHA / LYON
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VIDEO CITY EXPO / PARIS
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VTEX DAY / SAO PAULO




WORLD OF COFFEE / HUNGEXPO
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SAUT HERMES / PARIS
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